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ABSTRACT 
 
 

FROM NEIGHBORHOOD TO DESTINATION: 

HOW AIRBNB HOSTS DESCRIBE EDGEHILL 

by 

Shannon Kearney Kuluk 

Peabody College of Vanderbilt University 

May 2026 

 

Major Area: Community Development and Action   Number of Words: 180 

 

This study examines how Airbnb hosts describe the Edgehill neighborhood in Nashville, 

Tennessee, and how these descriptions reflect changing constructions of neighborhood value and 

identity over time. Using listing data from 2015 and 2024, this analysis examines host-written 

“Neighborhood Overview” descriptions through inductive and deductive thematic coding, 

focusing on themes of proximity, amenities, neighborhood identity, ownership language, and 

non-description. 

Findings show that hosts consistently frame Edgehill in terms of accessibility, 

emphasizing proximity to nearby entertainment districts rather than presenting it as a distinct 

destination. Over time, neighborhood descriptions become increasingly market-oriented, 

coinciding with the rise of professional, multi-listing hosts and a decline in place-specific, 

individualized language. Listings rely more heavily on references to surrounding neighborhoods 

and city-level branding, suggesting that Edgehill’s identity is increasingly constructed through 

external associations and the broader tourism image of “Music City.” Overall, Airbnb 
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descriptions function as a form of discursive placemaking in which both what is said and what is 

left unsaid help normalize the treatment of Edgehill as a commodified tourism space, with 

important implications for how neighborhood value and belonging are imagined.  
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CHAPTER I 

INTRODUCTION 

 

Urban neighborhoods across the United States are undergoing rapid transformation as 

cities adapt to the pressures of globalization, financialization, and the growing importance of 

cultural and consumption‑based economies. Once defined primarily by their residential, 

industrial, or institutional functions, many urban neighborhoods are now being reconfigured as 

spaces of lifestyle, leisure, and investment. This shift reflects broader changes in how cities 

generate economic value, as local governments, private developers, and cultural actors 

increasingly rely on the production and circulation of symbolic meaning to attract capital and 

visitors. In this context, neighborhood identity is no longer simply a reflection of social and 

historical conditions but is actively constructed through narratives that shape how places are 

perceived, experienced, and valued (Maitland, 2010; Stores, 2022; Zukin, 1995). 

Gentrification is central to this transformation. Over the past several decades, it has 

evolved from a localized reinvestment process into a global urban strategy, driven by the 

convergence of state policy, private capital, and cultural consumption (Smith, 2002; Lees et al., 

2008; Smith, 2002). As real estate development becomes a key driver of urban economies, 

neighborhoods are increasingly remade to accommodate the preferences of affluent residents and 

visitors, with particular emphasis on amenities, walkability, and access to cultural experiences. 

These changes are not only material but also symbolic, as neighborhoods are rebranded and 

repositioned within broader urban and global markets. Housing is recast as a financial asset, and 

neighborhood image becomes a vehicle for attracting mobile consumers and investment. 
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More recently, the rise of digital platforms such as Airbnb has introduced new 

mechanisms through which these transformations occur. Short‑term rental platforms accelerate 

the integration of residential neighborhoods into tourism economies, enabling properties to 

function simultaneously as housing and as income‑generating assets. At the same time, they 

produce new regimes of representation, as hosts craft descriptions, images, and narratives that 

frame neighborhoods for potential visitors (Stores, 2022; Tornberg, 2022). These representations 

are not neutral; they are shaped by economic incentives, platform norms, and cultural 

expectations, and they play a critical role in constructing neighborhood identity and value. As 

hosting becomes increasingly professionalized, standardized branding and even the absence of 

neighborhood description itself become powerful tools for redefining place. 

This study examines how Airbnb hosts describe the Edgehill neighborhood in Nashville, 

Tennessee, and how those descriptions reflect ideas of neighborhood value and identity. Edgehill 

provides a particularly compelling case for analysis. Historically a mixed‑income neighborhood 

with deep cultural and social roots, it has experienced significant redevelopment in recent years, 

driven by its proximity to rapidly growing districts such as downtown, the Gulch, and 12 South. 

As investment and tourism have expanded, Edgehill has become increasingly integrated into 

Nashville's broader consumption‑oriented urban landscape, as evidenced by its neighborhood 

boundary now containing some of the city's highest concentrations of short‑term rental 

properties. 

Nashville is also one of Airbnb's most profitable markets, shaped by the city's rapid 

growth and its emergence as a culturally oriented "entertainment machine," in which urban value 

is increasingly tied to tourism, lifestyle, and consumption (Lloyd, 2012; Lloyd & Clark, 2001). 

Neighborhoods across the city are being redefined not only through material redevelopment but 
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also through their incorporation into this wider symbolic economy, where "Music City" 

functions as both a brand and a development strategy. This context provides an important 

foundation for understanding how neighborhood identity and value are described and leveraged 

in urban neighborhoods like Edgehill. 

Within this context, Airbnb listings offer a unique window into how neighborhood 

identity is defined, communicated, and increasingly standardized. Listing descriptions function 

as a form of discursive placemaking, translating a neighborhood's characteristics into narratives 

designed to attract visitors. These narratives often emphasize proximity to popular destinations, 

access to amenities, and the promise of an appealing "neighborhood feel." At the same time, 

professional hosts frequently deploy generic city‑level branding that renders local particularities 

optional. In doing so, they not only reflect existing perceptions of place but also contribute to 

reshaping how neighborhoods are understood, who they appear to be for, and which futures seem 

desirable or inevitable. 

The central research question guiding this study is: How do Airbnb hosts describe the 

Edgehill neighborhood? This question is complemented by two sub‑questions: (1) Have these 

descriptions changed over time, and if so, how? and (2) How do these descriptions reflect 

constructions of neighborhood value and identity? Together, these questions aim to uncover the 

discursive strategies through which neighborhood meaning is produced, standardized, and 

sometimes silenced. 

To address these questions, the study analyzes Airbnb listing descriptions from 2015 and 

2024 using a combination of inductive and deductive coding. Themes such as proximity, 

amenities, neighborhood identity, ownership language, and non‑description are examined to 

identify patterns in how hosts represent Edgehill and how these patterns evolve alongside the 
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professionalization of the short‑term rental market. By comparing these datasets, the study 

provides insight into how shifts in the platform economy and Nashville's broader urban context 

are registered in narrative form, and what these shifts reveal about the changing value and 

identity of Edgehill.  
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CHAPTER II 

REVIEW OF THE LITERATURE 

 

Contemporary neighborhoods are produced through the intersection of economic 

restructuring, symbolic representation, and consumption‑driven spatial change. While 

political‑economic processes such as financialization and platform capitalism reshape housing 

markets and investment patterns, symbolic economies and tourism practices simultaneously 

construct the meanings through which neighborhoods are understood and valued. Within this 

context, Airbnb hosts function as key intermediaries, translating these broader dynamics into 

everyday narratives that frame neighborhood identity for a global audience. 

Despite growing attention to platform capitalism and discursive placemaking, however, 

there remains limited empirical research on how such narratives are produced at the 

neighborhood scale and what they reveal about evolving constructions of value and identity. This 

study addresses this gap by asking: How do Airbnb hosts describe the Edgehill neighborhood? 

By systematically analyzing host‑generated descriptions, it positions these narratives as a critical 

site for understanding how broader processes of urban change are articulated, reproduced, and 

contested both discursively and in practice. 

Gentrification has evolved from a localized process of reinvestment into a central strategy 

of urban development, deeply embedded within global systems of capital accumulation. Early 

conceptualizations emphasized cyclical patterns of disinvestment and reinvestment, with Neil 

Smith (2002) identifying gentrification as part of a broader "revanchist" urban strategy in which 

capital reclaims inner‑city spaces. Central to this framework is the concept of the rent gap, which 
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explains how disparities between current and potential land values create opportunities for 

profitable redevelopment. 

Over time, gentrification has become increasingly institutionalized and expansive. 

Hackworth and Smith (2001) describe its evolution through successive waves, noting a shift 

from small‑scale, state‑led interventions to large‑scale redevelopment projects driven by 

corporate capital and supported by public policy. Lees et al. (2008) similarly argue that 

gentrification is now actively pursued by cities as a strategy for economic growth, embedded 

within planning frameworks and urban governance structures. In this context, redevelopment is 

not incidental but deliberate, reflecting broader efforts to position cities competitively within 

global markets. 

These transformations are closely tied to the financialization of housing. Manuel Aalbers 

(2023) contends that real estate has become a central site of capital accumulation, particularly 

following economic crises such as the dot‑com crash and the 2008 financial crisis. As global 

investors seek stable returns, housing is increasingly treated as a financial asset rather than a 

social good. This shift contributes to what Aalbers identifies as a "fifth wave" of gentrification, 

characterized by the deep integration of housing markets into global financial systems. 

Within this framework, neighborhoods are transformed into investment landscapes. 

Properties are acquired not primarily for use but for their capacity to generate returns, often 

leading to speculative investment, rising property values, and increased housing costs. These 

dynamics disproportionately affect gentrifying neighborhoods close to urban cores, where the 

potential for value appreciation attracts both institutional investors and individual property 

owners. 
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Short‑term rental platforms such as Airbnb play a critical role in facilitating these 

processes. Cocola‑Gant et al. (2021) demonstrate that such platforms enable property owners to 

generate higher returns through short‑term leasing, incentivizing the conversion of long‑term 

housing into tourist accommodation. This transformation reduces housing availability for 

residents and contributes to rising rents, thereby intensifying pressures on local communities. 

Importantly, the structure of the short‑term rental market has shifted over time. While 

early narratives emphasized peer‑to‑peer exchange, recent research highlights the growing 

dominance of professional operators managing multiple listings (Cocola‑Gant et al., 2021). 

These actors function less as informal hosts and more as landlords or investment managers, 

reflecting broader processes of corporatization and commodification within the housing market 

and setting the stage for the role of hosts examined in this study. 

These dynamics are further conceptualized through the lens of platform urbanism. 

Törnberg (2022) argues that digital platforms actively reshape urban space by mediating 

relationships between capital, representation, and everyday practices. Platforms such as Airbnb 

do not merely facilitate transactions but also produce new forms of spatial organization, 

transforming neighborhoods into commodities that can be marketed to global consumers. 

Törnberg (2022) describes this process as a form of urban colonialism, in which local 

spaces are restructured to serve external markets rather than existing communities. Through the 

integration of digital infrastructure and global capital, platform urbanism extends the reach of 

market logics into everyday life, reinforcing patterns of inequality and displacement. 

Contemporary urban change is thus deeply rooted in political‑economic structures: 

gentrification, financialization, and platform capitalism operate in tandem to transform 
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neighborhoods into sites of investment, embedding them within global circuits of capital while 

reshaping their social and spatial dynamics. 

While these political‑economic processes shape the structural conditions of urban change, 

symbolic dynamics are equally central in determining how neighborhoods are understood, 

valued, and transformed. Sharon Zukin (1995) introduces the concept of the symbolic economy 

to describe how cities produce value through cultural representation as well as material 

production. In post‑industrial urban contexts, culture becomes a key economic resource, and 

urban identities are actively constructed and marketed. Zukin (1995) argues that the production 

of space involves both capital investment and the creation of cultural meaning. Those who 

control representations of place—what she terms "place entrepreneurs"—hold significant power 

in shaping urban identity. Through narratives, imagery, and discourse, these actors construct 

visions of neighborhoods that influence both perception and material development. 

This process is inherently political. Representations of place often privilege certain 

identities while marginalizing others, reflecting the interests of those who produce them. Zukin 

(2011) further demonstrates how consumption practices contribute to the production of urban 

space, as neighborhoods are increasingly defined by lifestyle and aesthetic appeal. In this 

context, authenticity becomes a key commodity, and places are marketed as experiential 

environments that can be consumed. 

Airbnb hosts emerge as important actors within this symbolic economy. Freytag and 

Bauder (2018) show that listing descriptions actively construct narratives of neighborhood 

identity, emphasizing features such as proximity to amenities, walkability, and atmosphere. 

These descriptions frame neighborhoods as desirable spaces of consumption, aligning with 

broader trends in tourism and urban branding. 
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Stors (2022) conceptualizes this process as discursive placemaking, in which digital 

representations shape how neighborhoods are perceived and used. Through practices such as 

place naming and proximity framing, hosts construct symbolic geographies that align 

neighborhoods with desirable cultural meanings. For example, describing a location in relation to 

a well‑known district can elevate its perceived value and reposition it within urban hierarchies. 

These representations are reinforced through repetition across platforms, producing a feedback 

loop in which certain narratives become normalized. Over time, such narratives contribute to the 

redefinition of neighborhood identity, aligning it with the preferences of tourists, investors, and 

new residents. 

Garay‑Tamajón and Morales‑Pérez (2023) further argue that authenticity is increasingly 

commodified within tourism economies. Neighborhoods are differentiated by their symbolic 

value, with their cultural and social characteristics transformed into marketable experiences. This 

process reflects broader shifts in which cities function as "social factories," producing cultural 

meanings that generate economic value. 

Understanding these symbolic processes is essential for analyzing how neighborhood 

value and identity are constructed. Language and representation are not secondary to material 

change but are central mechanisms through which urban transformation occurs. In the context of 

Airbnb, host descriptions therefore provide a critical site for examining how these dynamics 

unfold at the neighborhood level, particularly in places like Edgehill that are embedded within 

wider projects of urban redevelopment. 

The expansion of tourism into residential neighborhoods represents a fundamental shift in 

how urban space is organized and experienced. John Urry (2002) conceptualizes tourism through 

the "tourist gaze," emphasizing how visitors engage with places through aesthetic and 
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experiential frameworks. In this context, consumption involves not only material goods but also 

the production and experience of meaning, atmosphere, and identity. 

Tourism has become increasingly integrated into everyday urban life. Maitland (2010) 

argues that cities now rely heavily on visitor economies, leading tourism to expand beyond 

traditional destinations and into residential neighborhoods. This shift blurs the distinction 

between tourists and residents, as both groups engage in similar consumption practices and 

occupy the same spaces. Lloyd and Clark (2001) describe this transformation as the city 

becoming an "entertainment machine," in which urban development is increasingly oriented 

toward leisure, culture, and consumption. 

As industrial production declines, cities increasingly prioritize amenities such as 

restaurants, bars, and cultural venues to attract both residents and visitors. Lloyd (2012) extends 

this argument to the Southern United States, noting that cities such as Nashville have leveraged 

cultural identity and creative industries as central drivers of growth, positioning themselves as 

destinations for tourism and investment. Within this framework, urban development becomes 

closely tied to the production of cultural value, as cities cultivate distinct identities that can be 

marketed and consumed. 

This shift has significant implications for neighborhood change. As local areas become 

increasingly integrated into broader circuits of cultural and economic exchange, they are 

reshaped in ways that alter how they are perceived, experienced, and valued. 

Consumption‑oriented urban environments thus transform neighborhoods into sites of experience 

rather than solely places of residence. 

The integration of tourism into everyday life is facilitated by digital platforms such as 

Airbnb, which enable visitors to access residential spaces and participate in neighborhood life 
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(Cocola‑Gant et al., 2021; Maitland, 2010). This shift transforms neighborhoods into hybrid 

spaces of residence and consumption, where the boundaries between visitor and resident become 

increasingly fluid. In this context, touristification operates at multiple levels, reshaping 

neighborhoods through changes in the built environment, infrastructure use, and mobility and 

behavioral patterns (Freytag & Bauder, 2018). At the most visible level, it alters the physical 

landscape through redevelopment and the proliferation of visitor‑oriented amenities. At a second 

level, it changes the use of infrastructure, particularly by converting housing into short‑term 

rentals. At a third level, it reshapes mobility and behavior as tourists seek experiences beyond 

traditional tourism zones. 

The emphasis on amenities plays a central role in these transformations. Stors (2022) 

highlights how restaurants, bars, and retail spaces become defining features of neighborhood 

identity, contributing to processes of retail gentrification. These amenities are not only functional 

but also symbolic, signaling vibrancy, lifestyle, and desirability. Such changes are often spatially 

uneven, as investment and attention concentrate in particular areas, producing uneven patterns of 

development and reinforcing spatial inequalities. Certain streets or districts become focal points 

of activity, while others are marginalized, reflecting broader dynamics of inclusion and 

exclusion. 

At the neighborhood level, these transformations generate significant social 

consequences. Cocola‑Gant et al. (2020) argue that the expansion of tourism into residential 

areas creates competition for resources such as housing, infrastructure, and public space. As 

properties are converted into short‑term rentals, housing availability declines, and costs increase, 

contributing to displacement and reduced community stability. Quality of life may also be 

affected by crowding, noise, and changes in the types of businesses operating in neighborhoods. 
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Over time, local services may be replaced by those catering to visitors, altering the character and 

functionality of communities and weakening the social relationships that sustain neighborhood 

life. 

Importantly, these material transformations are closely linked to symbolic processes. As 

neighborhoods are marketed and consumed, their value is increasingly defined by their capacity 

to generate economic returns rather than by their social or cultural significance Garay‐Tamajón 

& Morales‐Pérez, 202; Stores, 2022). This shift reflects broader patterns in the commodification 

of urban space, in which places are valued more for their exchange value than for their use value. 

Understanding tourism‑driven spatial transformation is therefore essential to analyzing 

contemporary urban change, because it reveals how economic, cultural, and spatial processes 

converge at the neighborhood scale to reshape both the built environment and the lived 

experience of urban life. 

Gentrification, financialization, and platform urbanism reconfigure neighborhoods as 

sites of investment, embedding them within global circuits of capital. At the same time, symbolic 

economies and discursive practices construct narratives of value and identity that shape how 

these neighborhoods are perceived and experienced. Tourism further transforms urban life by 

integrating consumption into everyday spaces and reshaping neighborhoods at the local level. 

Together, these processes provide the conceptual foundation for analyzing how narratives of 

value and identity are constructed in Edgehill. 

While existing scholarship offers a robust understanding of the political‑economic, 

symbolic, and spatial dimensions of urban change, several important gaps remain. Although 

studies of platform urbanism and short‑term rentals highlight their economic impacts 

(Cocola‑Gant et al., 2021; Aalbers, 2023) and others examine the cultural construction of place 
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through discourse (Zukin, 1995; Stors, 2022), fewer explicitly integrate these perspectives to 

show how material and symbolic processes co‑produce neighborhood change in real time. 

Second, there is limited empirical attention to the role of everyday narrative production—

particularly by decentralized actors such as Airbnb hosts—in shaping neighborhood identity. 

While the concept of discursive placemaking has been developed theoretically (Stors, 2022), and 

authenticity has been widely discussed as a commodified urban resource (Zukin, 2011; 

Garay‑Tamajón & Morales‑Pérez, 2023), relatively few studies systematically examine how 

these narratives are produced, circulated, and normalized across digital platforms or how they 

vary over time within a single neighborhood context. 

Third, existing research often prioritizes macro‑level trends or cross‑city comparisons, 

leaving a gap in longitudinal, neighborhood‑scale analyses that trace how representations and 

material conditions evolve together. There is limited work connecting shifts in narrative framing 

to measurable changes in neighborhood investment, spatial distribution, or development patterns. 

As a result, our understanding remains incomplete regarding how symbolic constructions of 

value translate into tangible urban outcomes. 

Finally, while the impacts of touristification and short‑term rentals on housing markets 

and displacement are well documented (Cocola‑Gant et al., 2020), less attention has been given 

to how short‑term rental platforms shape neighborhood identity through narrative. This gap is 

especially important in rapidly changing neighborhoods, where multiple actors shape how a 

place is understood and valued through symbolic processes. 

Taken together, the literature shows that contemporary urban neighborhoods are shaped 

through the intersection of political‑economic restructuring, symbolic representation, and 

tourism‑driven spatial transformation. These processes position neighborhoods as both sites of 
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investment and objects of cultural meaning, where value and identity are continuously produced 

and contested. At the same time, the literature highlights the need for empirical, 

neighborhood‑level analysis of how such processes are articulated through everyday narratives. 

This study addresses these gaps by integrating political‑economic, symbolic, and spatial 

perspectives to examine how Airbnb hosts describe the Edgehill neighborhood, how those 

narratives change over time, and how they reflect neighborhood value and identity. By analyzing 

Airbnb host descriptions alongside broader neighborhood change, the study provides an 

empirically grounded account of how decentralized narrative practices intersect with structural 

forces to shape the trajectory of urban transformation. 
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CHAPTER III 

METHODS 

Data Collection and Analysis 

This study examines how Airbnb hosts describe the Edgehill neighborhood in Nashville, 

Tennessee, from 2015 to 2024. 2015 data were used because it is the first year that Inside Airbnb 

began scraping data from the Airbnb website, and 2024 data were used as the most recent and 

complete year available. Data were downloaded from the Inside Airbnb database and exported 

into Excel (see Appendix A). Airbnb listings within Edgehill's geographic boundary were 

compiled for both years and mapped in Google Maps, using each listing's latitude and longitude. 

The Edgehill neighborhood boundary was defined using the Nashville Civic Design Center's 

Edgehill neighborhood boundary, as presented on page four of the 2003 Edgehill Neighborhood 

Study (Civic Design Center, 2003). 

For each listing, the host-written text contained in the Neighborhood Overview field was 

extracted. This field provides a useful source of data for understanding how neighborhood 

characteristics are communicated within short-term rental listings. Host information—including 

ID numbers, names, and location—was also extracted and analyzed to understand both host 

characteristics and the extent to which hosts reproduced the same or similar descriptive language 

(see Appendix B). 

Descriptions in the Neighborhood Overview were isolated for the thematic coding 

process. Listings without descriptive text were retained to calculate the percentage of listings that 

included neighborhood descriptions. The 2015 dataset contains 60 total listings, of which 45 

included neighborhood descriptions. The 2024 dataset contains 482 listings, of which 227 
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included neighborhood descriptions. These descriptions constitute the corpus for thematic 

analysis. 

Consistent with the theoretical framing of this study, Airbnb host descriptions are treated 

as discursive artifacts that both reflect and participate in ongoing processes of gentrification and 

touristification, rather than as independent causal drivers of neighborhood change. The analysis 

focuses on how these narratives align with and potentially reinforce broader political-economic 

and spatial dynamics at the neighborhood scale, without claiming that host descriptions alone 

cause those changes. 

Phase One: Identifying Themes in Host Descriptions 

The first stage of data analysis addressed RQ1: How do Airbnb hosts describe the 

Edgehill neighborhood? 

Inductive Identification of Common Language 

To answer this question, an inductive coding approach was used to identify common 

language patterns within the listing descriptions. First, all listings containing descriptions from 

2015 and 2024 were compiled in Excel and analyzed using the AI-assisted text analysis software 

Amplify. The software was used to generate a list of the 25 most frequently occurring words 

across the dataset (see Appendix C). This identified the most common words and allowed 

descriptive language patterns to emerge directly from the host-generated text. 

The list of commonly occurring words was then reviewed and grouped into broader 

thematic categories based on semantic similarity and descriptive function. This process resulted 

in an initial set of themes capturing the dominant ways hosts described the neighborhood: nearby 

district references, proximity language, walkability and amenity references, institutional 

references, location-framing language, and gentrification-related language. 
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Second Round of Open Coding 

Following the identification of themes derived from the most frequent words, a second 

round of open coding was conducted. During this stage, descriptions were re-examined line by 

line to identify recurring narrative patterns and descriptive framings that were not fully captured 

through word-frequency analysis alone. This open-coding stage revealed several additional 

thematic patterns in the descriptions, including references to city identity, ownership language, 

historical references, authenticity, cultural references, and safety-related descriptions. Patterns 

relating to neighborhood naming practices were also noted. From these themes, a codebook of 

keywords was created (see Appendix D). 

Binary Keyword Coding 

Once the full set of themes was established, the listing descriptions were coded in Excel 

using a binary keyword-coding procedure. For each thematic category, a set of associated 

keywords was compiled based on the words identified during the inductive coding stages. Each 

listing description was then coded for the presence or absence of these keywords. If at least one 

keyword associated with a theme appeared in the description, the theme was coded as present 

(1); if none of the keywords appeared, the theme was coded as absent (0). This binary coding 

procedure allowed themes to be systematically identified across all descriptions and provided a 

consistent structure for comparison (see Appendix E). 

Frequency and Proportion Analysis 

Following coding, frequency counts were calculated for each theme. Frequency 

represents the number of listings in which a given theme appeared. Because the datasets differed 

in size, proportions were also calculated by dividing the number of listings containing a theme by 

the total number of listings with descriptions in each year. These measures provided a descriptive 
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overview of how frequently different types of language were used to describe the neighborhood 

(see Appendix F). 

Phase Two: Comparing Descriptions Across Time 

The second stage of analysis addressed RQ2: Have neighborhood descriptions changed 

over time, and if so, how? 

Listing Growth and Description Presence 

First, the total number of listings was calculated for each year. Listings were then 

categorized according to whether they contained neighborhood descriptions. This allowed 

comparison of overall growth in listings and the proportion of listings that included descriptive 

text. 

Thematic Comparison 

For each coded theme, the total counts of listings containing that theme were calculated 

separately for each year. These counts were then converted into proportions by dividing the 

number of listings in which a theme appeared by the total number of listings containing 

neighborhood descriptions in that year. Descriptive comparisons were made by examining 

increases or decreases in the proportional representation of each theme across years. Themes that 

showed notable shifts in proportion were interpreted as indicative of changing emphases in how 

hosts describe the neighborhood (see Appendix F). 

Host Characteristics 

In addition to textual analysis, descriptive frequencies were calculated to examine 

patterns in listing ownership and management. These analyses included counts of hosts 

managing multiple listings, the geographic distribution of host locations, and the classification of 

hosts as professional management companies or private individual hosts. 
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Neighborhood Naming Patterns 

Finally, descriptions were categorized according to how they referenced neighborhood 

names. Listings that identified a specific neighborhood name were distinguished from those that 

contained no neighborhood reference, those that described the listing as in between 

neighborhoods, and those that referred only generically to a neighborhood. These themes and 

distinctions were added to capture the broader range of descriptive narratives used by hosts (see 

Appendix G). 

Phase Three: Neighborhood Identity and Value Narratives 

The final stage of analysis focused specifically on the 2024 dataset to address RQ3: How 

do hosts describe neighborhood value and identity? 

A third round of coding was conducted deductively to examine how themes were applied 

to specific descriptions within the 2024 data set. Descriptions were first sorted by the 

neighborhood name explicitly referenced in the text. If no neighborhood name was listed and no 

reference to a neighborhood was provided, the description was removed from this phase of 

analysis. If no neighborhood name was provided but the description referenced the word 

‘neighborhood,’ the description was attributed to Edgehill by default because the listing was 

geographically located within the Edgehill neighborhood. 

The dataset was analyzed to identify the neighborhoods most frequently referenced, and 

the four most frequently cited were selected for further descriptive analysis. For these 

neighborhoods, descriptions were examined in greater depth to discern more nuanced meanings 

of value and identity and to explore how hosts positioned Edgehill in relation to surrounding 

areas. 
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CHAPTER IV 

RESULTS 

 

RQ1. How Do Airbnb Hosts Describe the Edgehill Neighborhood? 

Hosts described the neighborhood in roughly half of the total listings; in the remaining 

listings, the Neighborhood Overview field was left blank. Analysis of descriptions reveals a 

consistent set of narrative patterns through which the Edgehill neighborhood is presented to 

potential visitors. Across the dataset, hosts frequently frame the neighborhood within the broader 

city-wide context of Nashville, Tennessee. They generally rely on a relatively stable vocabulary 

that emphasizes the neighborhood's proximity to nearby districts, their entertainment and 

consumption amenities, and recognizable institutional landmarks (e.g., Vanderbilt and Belmont 

Universities). Walkability emerges as a central theme, with many descriptions highlighting the 

ease of walking between Edgehill and the surrounding areas. 

Rather than providing detailed accounts of the neighborhood itself, hosts often describe 

Edgehill through its relationship to surrounding destinations and attractions. This pattern 

suggests that the neighborhood is more often framed as a convenient base for accessing other 

parts of Nashville than as an independent place with its own identity. Naming practices reinforce 

this tendency: in a notable subset of listings, Edgehill is inaccurately described as another nearby 

district or not identified as a neighborhood at all. 

Dominant Descriptive Vocabulary 

The most frequently used words in host descriptions provide additional insight into the 

vocabulary used to represent the neighborhood. Across the combined dataset, descriptions 

regularly reference the neighborhood's location, proximity, and accessibility. Terms such as 
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close, walking, walk, distance, minutes, and drive appear repeatedly in listings. Collectively, this 

language frames the neighborhood in terms of spatial convenience, emphasizing how easily 

visitors can reach nearby destinations. Hosts thus present Edgehill primarily as a point of access 

within the city rather than as a destination in its own right, highlighting the short distance 

between listings and surrounding attractions and underscoring the neighborhood's strategic 

position within Nashville's tourism geography. 

In addition to mobility language, hosts frequently reference well-known districts across 

Nashville. Mentions of the Gulch, Music Row, downtown, Broadway, and 12 South appear 

throughout the dataset. These districts serve as geographic anchors in listing descriptions, either 

as neighboring areas proximate to Edgehill or, at times, as the neighborhood identity of the 

listing itself. In both cases, rather than describing Edgehill independently, hosts often situate it as 

or within a recognizable network of destinations already familiar to visitors. 

Amenities also appear prominently in host descriptions. Restaurants, bars, shopping 

areas, coffee shops, and entertainment venues are among the most frequently referenced features 

of the surrounding area. These amenities are typically presented as easily accessible from the 

listing, reinforcing the narrative that Edgehill is a convenient location from which to visit other 

destinations within the city or access desirable services and activities. 

Taken together, these patterns indicate that hosts rely on a relatively consistent set of 

narrative elements when describing the neighborhood. Accessibility, nearby districts, and 

entertainment amenities collectively form the dominant vocabulary through which Edgehill is 

presented to potential visitors. 

Thematic Patterns in Descriptions 
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Binary coding of listing descriptions further illustrates the thematic trends underlying 

these narratives. Among the coded themes, proximity language appears most frequently. Hosts 

regularly emphasize the distance between listings and other attractions and districts, often 

highlighting the short travel time required to reach them. For example, one listing states: 

Close to downtown Nashville and the Gulch. Coffee shops, restaurants, and bars are 

within easy walking distance. The trendy 12 South area with eateries and shops is nearby, 

as are Bridgestone Arena, Nissan Stadium, Ryman Auditorium, and the Country Music 

Hall of Fame. The famed Music Row is a short walk away. Edgehill Village is a nearby 

artsy area. Grocery and liquor stores are 1–1.5 miles away. Many coffee shops and 

restaurants are 0.5–1.0 mile away, easy walks (Airbnb, 2024) 

Like proximity, location framing is another frequently cited theme. Location framing is a 

geographical distinction most often used to locate the home within the neighborhood, situate 

Edgehill as a central location within the city, and position Edgehill in relation to other districts 

and amenities. Another Airbnb listing from 2024 states, “The Stella is uniquely located at the 

intersection of some of Nashville’s most popular neighborhoods: Vanderbilt, Belmont, 12 South, 

the Gulch, downtown, Hillsboro Village, and Midtown.” 

Walkability represents a further recurring theme. Many descriptions explicitly state that 

restaurants, shops, and entertainment venues are reachable on foot, reinforcing the 

neighborhood's portrayal as a convenient and accessible base for visitors exploring the city. 

Located in one of the most desirable areas in Nashville, the 10/10 house is nestled in a 

quiet neighborhood in the Gulch, alongside other brand-new luxury homes just like this 

one. A walkable neighborhood—just a five-minute walk can take you to all of the unique 

shopping, drinking, and dining options that the Gulch has to offer. Alternatively, take a 
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stroll to historic Music Row or walk to all the shopping your heart desires in 12 South. At 

night, hop on a scooter for a quick ride to the Broadway scene and explore downtown 

(Airbnb, 2024). 

References to nearby districts also appear consistently across descriptions. The Gulch, 

Music Row, Broadway, downtown, and 12 South often serve as spatial reference points to help 

situate listings geographically. These districts serve as recognizable landmarks in Nashville’s 

tourism landscape and are often used to describe or even name the listing’s neighborhood, rather 

than calling it Edgehill. For example, “The Gulch View neighborhood is quiet and perfectly 

located for visiting the city’s best areas: minutes to the Gulch, downtown/Broadway bars, 

Vanderbilt and Belmont universities, Wedgewood-Houston, Midtown, Music Row, 12 South, 

and more” (Airbnb, 2024). 

Amenities constitute another major theme. Restaurants, nightlife venues, coffee shops, 

and shopping areas appear regularly in host descriptions. These amenities are typically framed as 

attractions located near the listing rather than within the immediate residential blocks of Edgehill 

itself. 

With its downtown location, you have easy access to all the best of Nashville. Walk to 

the Gulch and explore some of the best restaurants and boutiques in town. You are also a 

short Uber ride to Music Row, Broadway with all the honky-tonks, the Ryman, 

Bridgestone Arena, Nissan Stadium, and more (Airbnb, 2024). 

Edgehill’s place identity—whether it is framed as a distinct neighborhood within 

Nashville or as part of a wider cluster of neighborhoods—is also frequently cited. These 

representations often intersect with themes of location, proximity, and nearby districts. 
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Nestled between 12 South and the Gulch, this home is in a safe neighborhood and is a 

quick Uber or scooter ride to all of the Nashville hotspots! The home is even within 

walking distance of the popular Hillsboro Village area! (Airbnb, 2024). 

Ownership language—such as we, ours, I, and my—was commonly used to describe 

hosts’ relationship to the neighborhood. These references often emphasize familiarity with local 

businesses and streets, as well as affective connections to neighbors and community. 

We live in a residential area and love our neighbors. Our home is steps away from 

Edgehill Village and Music Row. The sidewalk right out the front door will lead you to a 

few of our favorite spots like OSA Coffee, Old Glory cocktail bar, Jack Brown’s Beer 

and Burger Joint, Sophie’s, and Barcelona. There are also a few shops on Villa Place. 

Unfortunately, we lost a few lovely businesses due to COVID. We look forward to new, 

exciting businesses coming in soon. (Airbnb, 2024). 

Institutional references, often to Vanderbilt and Belmont universities, also appear 

frequently as a way of framing the neighborhood’s location. “The neighborhood is so close to the 

Gulch and Broadway and has easy access to any other part of the city. Belmont is right across the 

street, and Vanderbilt University is very close as well (Airbnb, 2024). 

Language connoting culture is another common theme across descriptions. Such 

language is often used to characterize amenities related to music, museums, or art installations. 

The Gulch is an upscale neighborhood known for its chic hotels, high-end fashion 

boutiques, and trendsetting restaurants. In a striking art deco building, the Frist Art 

Museum holds diverse, adventurous exhibitions as well as film screenings and lectures. 

Renowned bluegrass musicians take the stage at the Station Inn, a tiny club open since 

the 1970s, while Mercy Lounge has indie, soul, and folk gigs (Airbnb, 2024). 
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Language connoting authenticity, gentrification, history, and safety is also common. 

These themes typically appear in evaluative adjectives describing the neighborhood's quality, 

such as trendy, historic, famous, and safe.  

Today the Gulch District has developed into a hotspot for young urbanites. The Gulch 

has perfectly combined its industrial background with a modern contemporary style. Old 

warehouses have been renovated into residential and office space, and upscale restaurants 

and a vibrant nightlife have made the Gulch one of the hottest neighborhoods in 

Nashville (Airbnb, 2024). 

 “Music Row embodies the city’s deep musical roots. This neighborhood is a living 

tribute to music legends” (Airbnb, 2024), and “A very safe, quiet, and relaxing neighborhood. 

Just minutes from downtown!” (Airbnb, 2024). 

These descriptions weave together aesthetic appeal, cultural status, and perceived safety, 

reinforcing the portrayal of Edgehill and its neighboring districts as desirable, revitalized urban 

spaces that offer both authenticity and comfort to visitors. 

RQ2. Have Descriptions Changed Over Time? How? 

Although the narrative structure of host descriptions remains broadly consistent across 

the dataset, several changes emerge when comparing listings from 2015 and 2024. As Figure 1 

demonstrates, the most immediately visible shift between the two periods is the dramatic growth 

in the number of Airbnb listings. In 2015, the dataset contained 60 listings. By 2024, that number 

had increased to 482, representing a growth of more than 700 percent. Crucially, while the 

number of descriptions increased in absolute terms, the proportion of listings including 

neighborhood descriptions declined over time. In 2015, approximately 75 percent of listings 

included descriptive text, whereas in 2024, fewer than half did. 
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Figure 1. 

Number of Listings in the Edgehill Neighborhood Boundary, 2015 vs. 2024 

In addition to changes in listing volume and descriptive language, Figure 2 shows that the 

spatial distribution of Airbnb listings in Edgehill also changed between 2015 and 2024. In 2015, 

listings were relatively limited in number and clustered primarily in the western and southern 

portions of the neighborhood. By contrast, the 2024 dataset shows a much broader distribution of 

listings across Edgehill. Despite this expansion, growth was not evenly distributed. The most 
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substantial increase occurred east of 12th Avenue South, where the density of listings appears 

considerably higher in the later dataset. 

 

Figure 2. 

Spatial Distribution of Airbnb Listings, 2015 and 2024 

Note. The orange boundary represents the Edgehill neighborhood. Red pins indicate 2015 

listings; blue pins indicate 2024 listings. Growth is concentrated east of the 12th Avenue South 

corridor, distinguished by the black arrow. 

Stability and Change in Descriptive Themes 

Despite the expansion of listings, the overall vocabulary used to describe the 

neighborhood remained relatively consistent across the two time periods. Many descriptive 

themes—including neighborhood identity, location framing, proximity language, amenities, 

institutions, walkability, and history—appeared at comparable rates across both datasets. 
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However, several notable changes did emerge (See Appendix F). Language connoting safety 

declined between 2015 and 2024, while references to the neighborhood's identity within the 

wider Nashville context, as well as to its proximity to specific nearby districts, increased over the 

same period. Hosts in the later dataset were more likely to situate their listings relative to 

surrounding districts, such as the Gulch, downtown, Broadway, and 12 South. These shifts 

appear to align with changes in the proportion of descriptions connoting authenticity and culture. 

Most notably, ownership-denoting language declined between the two periods. Words 

such as I, we, our, and my appear far less frequently in the later dataset, indicating a shift away 

from individualized hosting narratives and toward more standardized forms of neighborhood 

description. 

Changes in Hosting Patterns 

Changes in hosting patterns may provide important context for these linguistic shifts. In 

2015, approximately 38.3 percent of listings were associated with hosts operating multiple 

listings. By 2024, that share had increased to 71.6 percent. Among these multi-listing hosts, 

professional management companies became far more common over time. In 2015, only two 

listings (3.3 percent) were associated with professional management firms, compared with 148 

listings (30.7 percent) in 2024. In 2015, the hosts with the most listings were all individuals. By 

2024, the hosts managing the largest numbers of listings were professional management 

companies (see Figure 3). 
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Figure 3. 

Top Airbnb Hosts by Number of Listings (2015 vs. 2024) 

Note: In 2015, the most frequent host had only 4 listings, while in 2024, the most frequent host 

had 45 listings. In 2015, the top four hosts were individuals; by 2024, they were property 

management companies. Illustrating the substantial increase in scale and nature of hosting 

activity over time. 

Changes to Neighborhood Naming 

Figure 4 demonstrates an important change between the datasets concerning the names by 

which Edgehill is referenced. In the 2015 dataset, Edgehill is often referred to generically as a 

neighborhood, positioned between other neighborhoods, or described as Edgehill Village, a 

distinct consumer district within the wider area. By 2024, Edgehill is mentioned more frequently 

and is commonly described by the names of nearby neighborhoods, especially the Gulch, 12 

South, and Music Row. Descriptions that combine multiple names also become more common. 
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Figure 4. 

Neighborhood References 2015 vs 2024 

Note. Percentages represent the proportion of listings with neighborhood descriptions for each 

year (2015 n = 45; 2024 n = 227). Categories include listings with no neighborhood specified as 

well as references to specific nearby districts. 

RQ3. How Do Descriptions Reflect Neighborhood Value and Identity? 

Beyond simply describing the neighborhood's name, physical proximity, character, and 

amenities, Airbnb host descriptions also communicate more nuanced narratives of neighborhood 

value and identity. These narratives are often conveyed through specific naming patterns and the 

types and qualities of amenities highlighted in descriptions.  

Edgehill and Neighborhood References 

Descriptions that explicitly reference Edgehill—or refer more generally to the 

neighborhood—overwhelmingly emphasize proximity, location, amenities, and safety. Like this 
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example reading, “A very safe, quiet, and relaxing neighborhood. Just minutes away from 

downtown!” (Airbnb, 2024). A second listing boasts, 

This home is located in the first neighborhood outside of downtown, which means 

walking distance to the Gulch, some of the greats like Starbucks, the famous "Nashville 

Gives You Wings" mural, Urban Outfitters, Kittenish, Uncommon James, rooftop bars, 

and many others. Because it is located south of downtown, you are also a five-minute 

drive to the popular 12 South area. It is also an easy 14-minute walk to Music Row. In 

this central location, get to anything in 15 minutes! (Airbnb, 2024). 

Another example states, “This safe, quiet neighborhood is one block away from a park 

and walkable to many of the food, music, and entertainment options that make Nashville so 

desirable” (Airbnb, 2024). Meanwhile, a final example reads, 

The charming Edgehill neighborhood, located in south central Nashville, is a quiet 

neighborhood with a lot of amenities. Edgehill is just minutes to Broadway, downtown, 

12th Avenue South, 21st Avenue South, Vanderbilt, and Belmont. Edgehill is known for 

its close proximity (just minutes) to some of the best Nashville bars and shops Nashville 

has to offer! (Airbnb, 2024). 

Together, these descriptions frame Edgehill as a safe, amenity-rich, and centrally located 

neighborhood whose value lies in both its quiet residential character and its proximity to key 

sites within Nashville's tourism landscape. 

12 South References 

Descriptions referencing 12 South tend to emphasize culture, authenticity, and amenities. 

As one listing exemplifies, 
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A half-mile stretch along 12th Avenue South is called the 12 South neighborhood, with a 

vintage clothing store on one end and a gourmet restaurant on the other, and many unique 

businesses in between. One of the most walkable neighborhoods in Nashville, 12 South is 

a shopping and dining destination full of restaurants, coffee houses, bakeries, bars, and 

boutiques featuring local designers and makers (Airbnb, 2024). 

Another listing demonstrates this by saying, “Bustling with famous music shops, 

boutiques, coffee shops, and bars, 12 South is the location of choice for savvy Nashville 

vacationers” (Airbnb, 2024). A final example states, 

A leafy residential neighborhood known for its bungalow-style homes, 12 South also 

offers fine-dining restaurants, stylish designer boutiques, and stores specializing in 

vintage guitars and quirky homewares. It is also home to the iconic "I Believe in 

Nashville" mural, a popular photo op for visitors. Built around an antebellum mansion, 

Sevier Park has towering trees, picnic shelters, and playgrounds (Airbnb, 2024). 

In these descriptions, 12 South is framed less by proximity alone and more by a curated 

mix of cultural consumption, boutique retail, and walkability. Its value is presented as both 

experiential and aesthetic, combining neighborhood charm with a highly marketable set of 

lifestyle amenities. 

Music Row References 

Descriptions referencing Music Row emphasize culture, history, and authenticity. For 

example, “Music Row is a historic Nashville hotspot for culture and entertainment. This lively 

neighborhood is home to the iconic recording studios, such as RCA's studios A and B, which 

were frequented by famous country music singers.” (Airbnb, 2024). This is further exemplified 

in other listings. For example, 
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Nashville's Music Row has given rise to epic successes and shaped the future of one of 

music's most popular genres. It is home to an artistic community unlike any other in the 

world. Music Row is Nashville's Most Famous Neighborhood, nestled amongst music 

studios and radio stations, and located only 1.5 miles from Broadway. Music Row offers 

you the best of Nashville and is just far enough away from the action on Broadway to 

allow for a peaceful sleep. There are many pedestrians, cyclists, and joggers, along with 

folks walking their animals and enjoying the safety of our neighborhood. You will love it 

here! (Airbnb, 2024).  

Music Row, situated in the vibrant heart of Nashville, Tennessee, is a testament to the 

city's rich musical legacy. This neighborhood reverberates with the rhythm of historic 

recording studios like RCA Studio B, mingling with the vibrant pulse of modern-day 

melodies. The architecture here tells a story; an anthology of music history wrapped in 

brick and mortar. Walking along its tree-lined streets feels akin to exploring a live music 

museum. Yet, beyond the iconic studios, Music Row unveils a lively tapestry of eclectic 

eateries, charming pubs, and unique boutiques. Nestled next to Vanderbilt University, it 

hums with youthful vitality. Proximity to downtown Nashville ensures the buzz of city 

life is a stone's throw away. In Music Row, the melodies of past and present converge, 

creating a soundtrack that is distinctly Nashville (Airbnb, 2024). 

In these descriptions, Music Row is portrayed as a cultural hub rooted in Nashville's 

musical heritage. Its value derives not only from proximity and amenities, but from its symbolic 

connection to the city's history, artistic identity, and nationally recognizable cultural brand. 

Gulch References 
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Descriptions referencing the Gulch highlight gentrification language, amenities, and 

culture.  

Welcome to the Gulch, Nashville's trendiest and most vibrant neighborhood, offering an 

unparalleled urban experience. This hip district, known for its modern architecture and 

bustling atmosphere, has become a favorite destination for locals and visitors alike. 

Nestled between downtown Nashville and Music Row, the Gulch is an eclectic blend of 

stylish high rises, chic boutiques, and a lively mix of restaurants and bars. With its 

trendy, upscale vibe, the neighborhood beckons both fashion-forward shoppers and food 

enthusiasts seeking a culinary adventure (Airbnb, 2024).  

Welcome to our luxurious and vibrant retreat nestled in Nashville's bustling Gulch 

neighborhood! Just steps away, you will find a delightful mix of high-end boutiques, 

trendy eateries, chic cocktail lounges, and the iconic angel wings mural—the perfect spot 

for your photo-ops (Airbnb, 2024). 

Another example demonstrates this by stating, “The Gulch is an upscale neighborhood 

known for its chic hotels, high-end fashion boutiques, and trendsetting restaurants” (Airbnb, 

2024). 

These narratives depict the Gulch as a trendy, upscale urban district characterized by 

luxury housing, high-end dining, and a vibrant nightlife economy. 

As a whole, these patterns illustrate how Airbnb host descriptions communicate 

narratives of neighborhood value and identity through naming practices, amenities, and location 

framing. Edgehill is often described through the names of nearby neighborhoods, each of which 

is framed in relatively distinct ways. When listings do reference Edgehill—or the neighborhood 
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more generally—descriptions rarely present it as a standalone destination. Instead, hosts most 

often frame Edgehill through its proximity to surrounding entertainment districts and amenities.  
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CHAPTER V 

DISCUSSION 

 

This study examined how Airbnb hosts describe the Edgehill neighborhood and how 

those descriptions have changed over time, with particular attention to how narratives describe 

neighborhood value and identity. The findings reveal that host descriptions are not neutral 

representations of place but are structured through recurring discursive strategies that emphasize 

proximity, amenities, and lifestyle. Across both time periods, hosts consistently framed Edgehill 

as a space of access, consumption, and experience. These results suggest that Airbnb descriptions 

function as discursive placemaking that both reflects and reinforces broader processes of 

touristification, gentrification, and platform urbanism. 

One of the most consistent findings across both datasets is the centrality of proximity-

based framing. Hosts frequently described Edgehill in relation to nearby, better-known districts 

such as downtown, the Gulch, and 12 South, often emphasizing how close listings were to these 

areas in terms of distance or travel time. Rather than presenting Edgehill as a distinct 

neighborhood with its own identity, descriptions positioned it as a convenient base or gateway to 

“elsewhere,” implicitly casting it as a non-destination. This pattern echoes Stors’ (2022) concept 

of “new urban tourism” and Freytag and Bauder’s (2018) account of bottom-up touristification, 

in which tourists and residents collectively rework residential neighborhoods into tourism spaces 

through everyday practices and representations. In Urry’s (2002) terms, hosts organize the tourist 

gaze by directing guests’ attention to already-legible “sights” and consumer districts while 

leaving Edgehill’s everyday social and historical life largely unseen. In this framework, Airbnb 

listings are one mechanism through which discursive placemaking operates across all three levels 
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Freytag and Bauder identify: they help refunction the built environment by encouraging the 

conversion of housing into short-term rentals, generate demand for neighborhood-based retail 

and services, and normalize a mode of tourist behavior that treats Edgehill primarily as a 

stepping-stone to other destinations (Freytag & Bauder, 2018; Stors, 2022). Over time, this 

repeated framing risks not only reshaping how outsiders understand Edgehill but also 

accelerating material neighborhood change, as residential areas begin to function more like 

tourist zones oriented around consumption and retail gentrification (Freytag & Bauder, 2018; 

Stors, 2022). 

Importantly, this form of relational framing often appears to supplant local identity rather 

than complement it. References to Edgehill itself were frequently secondary to references to 

adjacent neighborhoods, suggesting that its value is being constructed externally rather than 

internally. This finding supports Zukin's (1995) argument that those who control representations 

of place shape its perceived value and identity. By anchoring Edgehill within a network of more 

recognizable locations, hosts effectively reassign its meaning, positioning it within a broader 

geography of consumption in which neighborhood identity becomes less about place-specific 

characteristics and more about spatial relationships within the urban tourism economy. 

At the same time, the 2024 dataset reveals that 47.1 percent of listings did not include any 

neighborhood description at all, a sharp contrast with 2015, when most hosts offered at least a 

brief account of Edgehill. The absence of neighborhood narrative is itself meaningful. In a 

symbolic economy where culture has become a primary urban growth strategy, this kind of 

silence operates as a mode of commodification, allowing “place entrepreneurs” (Zukin, 1995) to 

plug Edgehill into a visually seductive, privatized image of “Music City” without engaging the 

neighborhood’s own histories, conflicts, or claims to belonging. As listing practices become 
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more professionalized within platform capitalism, Edgehill can be treated as an interchangeable 

asset in a fifth-wave gentrification landscape, where housing functions as a “safe-deposit box” 

for mobile capital and short-term rentals concentrate investment in already vulnerable 

neighborhoods (Aalbers, 2023). In this context, non-description does more than standardize 

listings: it helps flatten local particularities, reduce the neighborhood to its market value as a 

tourism resource, and legitimize a tourist-determined discourse of place identity that sidelines 

residents’ use of Edgehill as a site of mutual aid and relational ties (Cocola-Gant et al., 2020; 

Stors, 2022; Zukin, 1995). These symbolic erasures are entwined with material risks, as the 

touristification of residential neighborhoods is associated with both direct and indirect 

displacement—through the loss of long-term housing, rising costs, and the reorientation of local 

services toward visitors rather than residents (Aalbers, 2023; Cocola-Gant et al., 2020). 

A second major finding is the prominence of amenities as symbolic indicators of 

neighborhood value. Across both years, hosts consistently emphasized restaurants, bars, retail, 

and walkability as defining features of the area. These amenities were not simply described as 

conveniences but were framed as core attributes of the neighborhood's desirability. This aligns 

with Stors' (2022) observation that consumer amenities play a central role in discursive 

placemaking, functioning as markers of lifestyle and contributing to processes of retail 

gentrification. Similarly, Maitland (2010) argues that gentrified neighborhoods are valued for the 

consumption experiences they offer, particularly those tied to lifestyle, creativity, and cultural 

engagement. 

Within this framework, amenities serve as both material and symbolic indicators of value. 

They signal not only what is available in a neighborhood but also what kind of place it is and 

who it is for. As Zukin (1995) suggests, these visible expressions of consumption contribute to 
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the city’s symbolic economy, shaping perceptions of authenticity, status, and belonging. 

Therefore, the emphasis on amenities in Edgehill descriptions reflects a broader shift in how 

neighborhood value is determined—from a focus on community and residence to a focus on 

consumption and experience. 

Closely related to this is the finding that everyday life itself is increasingly framed as a 

valuable tourism asset. Hosts frequently highlighted elements of ordinary neighborhood life—

such as walkable streets, local businesses, and a neighborhood feel—as key selling points. This 

reflects Maitland's (2010) argument that contemporary tourism increasingly values everyday 

experiences, as visitors seek to live like a local and engage with the routines of residential life. In 

this context, the appeal of Edgehill lies not in its distinction from everyday life but in its ability 

to offer an accessible, curated version of it. 

However, this framing also reveals a tension between authenticity and commodification. 

While hosts present everyday life as an authentic experience, it is simultaneously being packaged 

and marketed as a consumable product. Stors (2022) and Törnberg (2022) both highlight how 

Airbnb transforms residential neighborhoods into new tourism spaces, where ordinary activities 

are recast as markers of authenticity and incorporated into the tourism economy. The findings 

from Edgehill suggest that this process is well underway, as everyday life becomes a central 

component of how the neighborhood is represented and valued. 

Furthermore, the findings of this study are best understood within the broader context of 

Nashville's transformation into a culturally driven urban economy, as most of the listings 

described the neighborhood as part of Nashville's larger tourism ecosystem. Lloyd and Clark's 

(2001) concept of the city as an entertainment machine provides a useful framework for 

interpreting how neighborhood value is constructed through consumption, lifestyle, and cultural 
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production. In this model, cities derive economic and symbolic value not from traditional forms 

of production, but from their ability to generate and sustain spaces of leisure, experience, and 

cultural consumption. Lloyd (2012) further argues that cities in the American South, including 

Nashville, have become central sites for this transformation, leveraging cultural identity and 

creative industries to attract investment, tourism, and a mobile professional class. 

Nashville's identity as Music City exemplifies this shift. Cultural production—

particularly music, entertainment, and tourism—has become a defining feature of the city's 

economic and symbolic landscape. As Lloyd (2012) suggests, Southern cities have been 

particularly effective at integrating cultural value into urban development strategies, positioning 

themselves as destinations for both consumption and investment. This broader urban context is 

critical for understanding the patterns observed in Edgehill, as neighborhood-level narratives are 

deeply embedded within the city's overarching cultural identity. 

The results of this study demonstrate that Airbnb hosts consistently frame Edgehill in 

ways that align with Nashville's broader identity as an entertainment-oriented city. Descriptions 

frequently emphasize proximity to entertainment districts such as downtown and the Gulch, as 

well as access to restaurants, bars, and music venues. These elements are not incidental; they 

reflect the central role of consumption in defining both city and neighborhood value. As Lloyd 

and Clark (2001) argue, urban spaces are increasingly valued for their capacity to support leisure 

and lifestyle experiences, with amenities functioning as key indicators of desirability. In this 

context, Edgehill is not presented primarily as a residential neighborhood, but as a strategically 

located site within a larger network of consumption-oriented spaces. 

This framing suggests that neighborhood identity is being reconfigured to align with the 

demands of the entertainment economy. Rather than emphasizing local history, community, or 
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social relations, hosts prioritize features that position Edgehill within Nashville's broader 

consumption landscape. This reflects a shift in how urban space is valued, as neighborhoods are 

evaluated for their ability to provide access to experiences rather than for their role as places of 

residence. As Lloyd and Clark (2001) note, this transformation is driven in part by the 

preferences of a mobile, educated population whose consumption patterns shape urban 

development. The same preferences that attract residents to cities like Nashville also attract 

tourists, further blurring the distinction between living and visiting. 

Another important finding is the increasing standardization and professionalization of 

host narratives over time. While earlier descriptions used more individualized, ownership-based 

language, later descriptions were more likely to adopt generalized, market-oriented framing. This 

shift coincides with the documented increase in professional hosts and multi-listing operators, 

suggesting a change not only in who is hosting but in who is producing narratives about the 

neighborhood. Cocola-Gant et al. (2021) note that the short-term rental market has become 

increasingly dominated by professional and corporate actors, a trend that appears to be reflected 

in the Edgehill data. 

The 42.5 percent decline in ownership language between 2015 and 2024 underscores this 

transformation. In the 2015 dataset, hosts frequently wrote from the standpoint of residents—one 

listing notes,  

Our location is central to so much activity, yet remains quiet and tranquil. Neighbors look 

out for each other, and we have become one of the best places in the whole city to live. 

We are active in our Edgehill Village Neighborhood Association in shaping the future of 

our city and keeping our neighborhood safe and a friendly place to enjoy (Airbnb, 2015). 
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 This foregrounds ties to neighbors and participation in the neighborhood's future. By 2024, host 

voices will more often resemble marketing copy, such as this description that offers an 

unparalleled urban experience: “Welcome to the vibrant pulse of the Gulch, where your ideal 

Nashville experience is waiting to unfold right at your doorstep” (Airbnb, 2024). Here, the first-

person pronoun disappears, Edgehill is folded into the adjacent Gulch, and the neighborhood is 

framed as a lifestyle product rather than a place of everyday relations. This shift from resident 

voice to promotional voice suggests that authentic community narratives are being displaced by 

standardized branding scripts optimized for attracting mobile consumers. 

This shift has important implications for discursive power. Zukin (1995) argues that those 

who control representations of place act as place entrepreneurs, shaping both identity and value 

through narrative. As hosting becomes more professionalized, this discursive authority appears 

to shift away from individual residents and toward actors whose primary interest is economic. 

Törnberg (2022) describes these actors as discursive investors who use language strategically to 

generate value and attract consumers. The increasing uniformity of Edgehill descriptions 

suggests that neighborhood narratives are becoming more standardized and less reflective of 

lived experience, aligning instead with broader market logics. 

These findings highlight the role of Airbnb descriptions as a form of discursive 

placemaking that operates alongside material processes of urban change. As Freytag and Bauder 

(2018) argue, touristification occurs across multiple levels, including changes to the built 

environment, infrastructure, and behavior. The results of this study suggest that discourse plays a 

critical role in coordinating these transformations, shaping how neighborhoods are perceived, 

experienced, and ultimately developed. By emphasizing proximity, amenities, and lifestyle, 

Airbnb hosts contribute to the redefinition of Edgehill as a space of consumption and tourism. 
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Airbnb descriptions thus function as a form of narrative production that translates the city's 

cultural identity into neighborhood-level representations, positioning hosts as intermediaries 

between Nashville's symbolic economy and the everyday spaces of residential neighborhoods. 

The repeated emphasis on entertainment, amenities, and proximity suggests that 

Edgehill's value is being constructed through its relationship to Nashville's broader cultural 

brand, rather than through its own distinct identity. Lloyd's (2012) analysis of Southern 

urbanization further highlights the significance of this dynamic. He argues that cities like 

Nashville have embraced a pro-growth, pro-business approach that prioritizes cultural industries 

and tourism as key drivers of development. This has led to the rapid transformation of urban 

neighborhoods, particularly those near central business districts or cultural hubs. Edgehill's 

spatial location, recent redevelopment, and its representation in Airbnb listings reflect this 

broader pattern, as it is increasingly integrated into the city's entertainment and tourism 

economy. 

These findings suggest that Edgehill's transformation is not an isolated phenomenon but 

part of a larger restructuring of urban space in Nashville. The neighborhood's value is being 

constructed through its alignment with the city's identity as an entertainment machine, with 

Airbnb hosts playing a key role in articulating and reinforcing this relationship. This highlights 

the importance of situating neighborhood-level analyses within broader urban and regional 

contexts, as larger economic and cultural forces often drive local changes. Edgehill illustrates 

how cultural value operates across scales, linking city identity to neighborhood representation 

and everyday experience. As Nashville continues to grow as a cultural and tourism hub, these 

dynamics are likely to intensify, further reshaping how neighborhoods are understood, 

experienced, and valued. 



FROM NEIGHBORHOOD TO DESTINATION 
 

 

 

44 

While this analysis emphasizes how Airbnb narratives contribute to the market-driven 

reconfiguration of Edgehill, it is also important to acknowledge the potential benefits associated 

with tourism growth. Short-term rental demand can generate income for some property owners 

and small-scale hosts, and the concentration of visitors may support local businesses such as 

restaurants, cafés, and music venues that rely on tourist spending. For some residents, 

investments in streetscapes, safety, and tourism-related amenities may improve the everyday 

quality of life. 

These benefits, however, are unevenly distributed. Many of the gains accrue to 

professional managers, multi-listing hosts, and investors who are best positioned to capitalize on 

Edgehill's urban-experience branding. At the same time, long-term renters and lower-income 

residents face rising housing costs and increasing pressure on residential stability. The discursive 

shift documented in this study—away from resident-anchored descriptions and toward generic, 

entertainment-oriented branding—illustrates how the platform's forms of value are those most 

legible to mobile consumers and investors. Rather than arguing that tourism is simply harmful or 

beneficial, the findings suggest that Airbnb's narrative infrastructure helps channel attention and 

resources toward certain kinds of neighborhood futures, while making others harder to see or 

articulate. 

Limitations 

This study has several limitations that should be acknowledged. First, the analysis relies 

exclusively on Airbnb listing descriptions, which represent only one layer of neighborhood 

discourse. Hosts may strategically frame place in ways that are shaped by platform norms, 

marketing incentives, and assumptions about guest preferences, meaning these descriptions do 

not necessarily reflect the full complexity of neighborhood identity or lived experience. As a 



FROM NEIGHBORHOOD TO DESTINATION 
 

 

 

45 

result, the study captures how Edgehill is represented within the Airbnb marketplace rather than 

how it is understood by all those who live in, work in, or shape the neighborhood. 

Second, the study focuses on textual descriptions and does not examine other important 

representational elements of Airbnb listings, such as photographs, reviews, pricing signals, or 

platform ranking systems. These features also influence how users interpret neighborhoods and 

may reinforce or complicate the narratives identified in the textual data. Because digital 

placemaking occurs across multiple media and interfaces, focusing solely on written descriptions 

provides only a partial view of how neighborhood value is constructed on the platform. 

Third, the analysis is limited to two snapshots in time, 2015 and 2024. While this 

comparison enables identification of broad shifts in narrative framing, it does not capture year-

to-year changes or the precise timing of discursive transformations. A more continuous 

longitudinal design would allow for a finer-grained analysis of how host narratives evolve in 

relation to policy changes, real estate development, tourism growth, and platform 

professionalization. 

Finally, this study does not establish direct causal relationships between Airbnb discourse 

and material neighborhood change. Although the findings suggest that host narratives may 

contribute to broader processes of touristification and gentrification, the project is interpretive 

rather than causal. Multiple overlapping forces, including public policy, investment patterns, and 

urban redevelopment, shape changes in housing, commercial markets, investment development, 

and resident displacement. The analysis, therefore, should be understood as identifying how 

Airbnb descriptions participate in and reflect these transformations, rather than proving that 

discourse alone produces them. 

Future Research Directions 
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Building on these findings, several avenues for future research emerge. First, it is 

necessary to examine how different stakeholders construct and contest neighborhood narratives. 

While this study focuses on Airbnb hosts, future work could incorporate perspectives from 

residents, planners, workers, and developers to explore how competing narratives interact and 

shape urban change. This would align with broader calls to examine the politics of representation 

within the symbolic economy. 

Second, further research could investigate the relationship between discursive and 

material change. While this study suggests that Airbnb narratives contribute to processes of 

touristification and gentrification, additional work is needed to establish causal links between 

discourse and outcomes such as property values, land-use changes, and displacement. Integrating 

narrative analysis with spatial and economic data would provide a more comprehensive 

understanding of these dynamics. 

Third, the role of professional hosts in shaping neighborhood narratives warrants deeper 

exploration. As the short-term rental market becomes increasingly dominated by corporate 

actors, it is important to understand how this shift affects the content, tone, and impact of 

representations of place. Comparative analyses between individual and professional host 

descriptions could shed light on how discursive power is redistributed within platform 

economies. 

Finally, future research could expand beyond textual analysis to examine other forms of 

representation, including images, reviews, and platform algorithms. These elements also play a 

critical role in shaping perceptions of place and may reinforce or challenge the narratives 

identified in this study. 
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CHAPTER VI 

CONCLUSION 

 

This study shows that Airbnb host narratives do not simply describe Edgehill; they 

actively participate in remaking it as a tourism space organized around access, amenities, and 

lifestyle rather than long-term residence. Professional hosts, in particular, rely on standardized 

branding that links Edgehill to nearby entertainment districts and to a generic Nashville 

experience, effectively detaching the neighborhood from its own histories and social relations. 

Professional hosts' standardized narratives may accelerate gentrification by homogenizing 

neighborhood identity, making Edgehill appear interchangeable with other entertainment-

oriented districts and helping justify higher property values and investment that prioritize visitors 

over residents. 

The findings also suggest that discursive power over neighborhood meaning is 

increasingly concentrated in the hands of corporate and multi-listing hosts whose economic 

interests align with platform growth rather than housing stability. As amenities and even 

everyday life are reframed as consumable assets, Edgehill is folded more tightly into Nashville's 

symbolic economy, where value is measured by its capacity to entertain and attract mobile 

consumers. This dynamic has clear policy implications: regulations that focus solely on the 

number of short-term rentals or on zoning changes risk overlooking how host discourse itself 

helps normalize the conversion of residential space into tourist infrastructure. 

Future policy debates could therefore consider interventions that address both material 

and symbolic dimensions of platform urbanism—for example, requiring clearer disclosure of 

professional management, limiting misleading place-naming that obscures neighborhood 
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boundaries, or supporting resident-driven narratives in official planning and tourism materials. 

For urban scholars and community organizers, the Edgehill case underscores that contesting 

gentrification involves not only regulating investment and land use but also challenging the 

stories that define what a neighborhood is, who it is for, and which futures are imaginable. 
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APPENDIX A 

 

 

 

Edgehill Airbnb listings data 2015 & 2024 
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APPENDIX B 

 

 

 

Edgehill Airbnb Hosts data 2015 & 2024 
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APPENDIX C 

 

 

 

Top 25 Most Used Words 2015 & 2024 Combined 

Based on analysis of the neighborhood overview data from both years, here are the top 25 most 

frequently used words: 

1. walking/walk — 127 

2.  Gulch — 118 

3. restaurants — 94 

4. distance — 89 

5. downtown — 82 

6. bars — 78 

7. Music Row — 76 

8. 12 South — 71 

9. Edgehill — 68 

10. neighborhood(s) — 64 

11. minutes — 62 

12. Belmont — 59 

13. Vanderbilt — 58 

14. Broadway — 57 

15. shopping/shops/boutiques — 52 

16. drive — 48 
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17. Edgehill Village — 44 

18. area(s) — 43 

19. music (standalone) — 41 

20. close/closest — 39 

21. attractions — 37 

22. coffee — 36 

23. best — 35 

24. access — 34 

25. trendy — 33 
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APPENDIX D 

 

 

 

Full Coding Framework for Airbnb Neighborhood Description Themes 

Theme Key Words Used in Coding  Example  

city identity nashville, music_city “Nashville, known as Music 

City, USA, is a vibrant and 

exciting destination that 

pulses with creativity and 

Southern charm.” 

nearby district gulch, music_row_, 12_south, 

twelth_avenue, 12th, 12S, 

12south, hillsboro_village, 

edgehill_village, midtown, 

broadway, downtown, 

wedegwood_houston 

“The Gulch View 

neighborhood is quiet and 

perfectly located for visiting 

the city’s best areas: minutes 

to the Gulch, downtown / 

Broadway bars, Vanderbilt 

& Belmont Universities, 

Wedgewood Houston, 

Midtown, Music Row, 12 

South, and more.” 

proximity language mins, miles, minute, minutes, 

distance, next_to, close, 

“Close to downtown 

Nashville and the Gulch. 
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close_to, closest, adjacent, 

nearby, radius 

Coffee shops, restaurants, 

bars within easy walking 

distance. The trendy 12 

South area with eateries and 

shops is nearby as are The 

Bridgestone, Nissan 

Stadium, Ryman 

Auditorium, and Country 

Music Hall of Fame. The 

famed Music Row is a short 

walk away. Edgehill Village 

is a nearby artsy area.  

Grocery and liquor stores 1-

1.5 miles away. Many coffee 

shops and restaurants 0.5-1.0 

mile, easy walks.” 

walkability walking, walk, walkable, stroll “One of the most walkable 

neighborhoods in Nashville” 

neighborhood edgehill, neighborhood “Edgehill is a residential 

neighborhood in the heart of 

the city.” 

amenities food, restaurants, bars, 

shopping, shop, dining, dine, 

“We are located in the heart 

of a very popular area in 
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shops, venues, boutiques, 

coffee, cafes, park, parks, clubs, 

nightlife, eateries 

Nashville known as the 

Gulch. You will be within 

walking distance of TONS of 

popular new restaurants, 

bars, and shopping options.” 

institutions vanderbilt, belmont “The neighborhood is just a 

mile from the heart of 

downtown and only 10 

minutes walking time to 

Vanderbilt University and 

Belmont University.” 

gentrification new, trendy, transition, 

transitional, vibrant, 

professional, revitalize, 

revitalization, hot, hottest, 

modern, hip, hippest, 

up_and_coming, trend_setting, 

affluent 

“This neighborhood has 

exploded in the past 6 years. 

Everything around is new 

and trendy. It's young and 

professional and people are 

courteous and friendly” 

ownership I, we, our, we've, my “We live in a residential area 

and love our neighbors. Our 

home is steps away from 

Edgehill Village and Music 

Row. The sidewalk right out 
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the front door will lead you 

to a few of our favorite spots 

like OSA coffee, Old Glory 

cocktail bar, Jack Brown’s 

beer and burgers, Sophie’s, 

and Barcelona. There are 

also a few shops on Villa 

Place. Unfortunately, we lost 

a few lovely businesses due 

to COVID. We look forward 

to new, exciting businesses 

coming in soon.” 

location framing heart_of, middle_of, location, 

locate, located, between, 

situated, nestled, area, 

positioned, central, 

surrounded_by, steps_from, 

doorstep, within 

“Located right between 12th 

South and the Gulch, called 

Edgehill.” 

history historic, history, vintage, roots, 

old, legacy 

“Music Row embodies the 

city’s deep musical roots. 

this neighborhood is a living 

tribute to music legends.” 
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culture statue, statues, music, studios, 

murals, mural, culture, 

polar_bear, diverse, diversity, 

parthenon, ryman, 

grand_ol_opry, museum, 

museum, frist,hall_of_fame, 

artsy, art, creative, artistic, 

musical 

“This city is famous for its 

legendary country music 

scene, but it's also a hub of 

diverse musical genres, from 

rock and blues to pop and 

indie. In Nashville, you'll 

find iconic landmarks like 

the Grand Ole Opry, where 

country music legends have 

performed for decades, and 

the Ryman Auditorium, 

known as the Mother Church 

of Country Music. Music 

isn't just a part of Nashville's 

culture—it's woven into the 

fabric of daily life” 

authenticity locals, local, residents, 

residential, family, families, 

popular, community, friendly, 

favorites, famous, favorite, 

native 

“Edgehill is a residential 

neighborhood in the heart of 

the city. We are a diverse 

community, and I think our 

beloved mascot says a lot 

about us. Look around for 

the polar bear!” 
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safety safe, safety, police, peaceful, 

quiet, tranquil, calm, hospital, 

hospitals, security 

“Very nice, calm and 

friendly neighborhood 

located across from Belmont 

University, Vanderbilt and 

12th South. The police 

station is located on the next 

street over for security as 

well. There is a local coffee 

shop in walking distance.” 

 

Note. A theme was coded as present (1) when any associated keyword appeared in the listing 

text. 
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APPENDIX E 

 

 

 

Binary Keyword Coding 2015 & 2024 
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APPENDIX F 

 

 

 

Neighborhood Description Themes: Totals, Proportions, and Change (2015 vs. 2024) 

Theme 2015 Total 2024 Total 2015 

Proportion 

2024 

Proportion 

% Change 

City Identity 19 122 7.2% 8.7% +20.7% 

Nearby District 26 171 9.8% 12.1% +23.6% 

Proximity 

Language 

30 150 11.3% 10.6% -6.0% 

Walkability 27 122 10.2% 8.7% -15.1% 

Neighborhood 

Identity 

20 117 7.5% 8.3% +9.9% 

Amenities 33 161 12.5% 11.4% -8.3% 

Institutions 13 62 4.9% 4.4% -10.4% 

Gentrification 

Language 

10 65 3.8% 4.6% +22.2% 

Ownership 

Language 

17 52 6.4% 3.7% -42.5% 

Location 

Framing 

31 155 11.7% 11.0% -6.0% 

History 8 41 3.0% 2.9% -3.7% 
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Authenticity 10 70 3.8% 5.0% +31.6% 

Culture 13 90 4.9% 6.4% +30.1% 

Safety 8 32 3.0% 2.3% -24.8% 

Note. Proportions represent the percentage of listings containing each theme within each year. 
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APPENDIX G 

 

 

 

Frequency and Percentage of Specific Neighborhood References in Airbnb Listings (2015 vs. 

2024) 

Neighborhood Reference 2015 (n = 45) 2024 (n = 227) 

None 19 (42.2%) 83 (36.6%) 

Generic “Neighborhood” 12 (26.7%) 33 (14.5%) 

In between other 

neighborhoods 

7 (15.6%) 12 (5.3%) 

Gulch 1 (2.2%) 32 (14.1%) 

Music Row 2 (4.4%) 15 (6.6%) 

Edgehill 1 (2.2%) 16 (7.0%) 

Edgehill Village 2 (4.4%) 3 (1.3%) 

12 South 0 (0.0%) 10 (4.4%) 

Multiple Neighborhoods  1 (2.2%) 10 (4.4%) 

Note. Percentages are of neighborhood descriptions (2015 n = 45; 2024 n = 227). 

 

 

 




